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Section ‘A’ contains 08 short answer type questionsf 2.5 marks each. Learners are required
to answers 4 questions only. Answers of short ansiype questions must be restricted to 250

words approximately.

Briefly discuss the following:

1. Define Management. What do you understand by Management Levels?
Discuss the characteristics of the tourism product.
What is the role of group dynamicsin success of any organisation?
What do you mean by inter-group relations?
What are the different channels of communication?

What is non-verbal communication?
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What do you understand by managerial roles?
8. Desribe the pre-requisites of effective delegation.

Section ‘B’ contains 04 long answer-type questionsf 05 marks each. Learners are required
to answers 02 questions only.

Q) Discuss the role of communications in success of any tourism organisation.

2 What isMBO? Explain the MBO processin detail ?

(©)) What are the various functions of Management and essential skills of a Professional
Manager?

4 Explain in detail the role of MIS in decision making process with the help of relevant

example.



