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Section ‘A’ contains 08 short answer type questionsf 2.5 marks each. Learners are required to
answers 4 questions only. Answers of short answeyge questions must be restricted to 250 words
approximately.

Briefly discuss the following:

1. What isatour itinerary? What should include making an itinerary more effective?
2. What are the main benefits of flexible tour itinerary?

3. What are the unique features of special interest tour package?

4. Define MICE. Make alist of important destinations of MICE tourism.

5. Explain the meaning and definition Tour package.

6. Why is Market Analysis necessary in Tour Operations Business?

7. What are the various aero sportsin India?

8. What is the importance of adventure tourism?

Section ‘B’ contains 04 long answer-type questionsf 05 marks each. Learners are required to
answers 02 questions only.

1. Explain the meaning and definition of Special Interest Tourism. Explain the scope and potential of
Special Interest Tourism in India

2. What is atour Escort? Also illustrate the significant role played by the tour escorts in both inclusive and
escorted tours.

3. Discuss the Meaning and Concept of Tour costing & pricing. Also state various types of Tour costs.

4. What do you mean by Adventure? Also explain the role and significance of itineraries towards
devel opment of adventure tourism.



